
 
Public Relations and Marketing Manager 

Job Summary 

Kirkland Museum of Fine & Decorative Art is dedicated to enriching lives by presenting art and 

design in a unique and approachable way. The museum is rediscovering, documenting, 

collecting, preserving and exhibiting works from over 150 years, beginning in the mid-19th 

century, of Colorado’s distinguished art history, international decorative art and the works of 

Vance Kirkland (1904-1981). The museum serves the general public and scholars through 

exhibitions, the loan of works and public programs. 

The Public Relations and Marketing Manager is responsible for growing awareness of Kirkland 
Museum in Metro Denver with the intent of driving attendance among our key consumer target 
audience by employing a mix of paid, earned and owned media. This includes the planning, 
development, management and implementation of marketing plans, advertising and 
communications strategies and public relations strategies for the museum and its exhibitions, 
events, and fundraising initiatives including any programming offered to the membership and 
public.   

This is a part-time position, 28 hours a week with occasional evenings and additional hours as 
needed for special events and programs. 

Responsibilities and Duties 

• Actively promote the museum through media. Work with the museum staff and 
appropriate consultants on the formation of advertising and placement of paid, earned 
and owned media 

• Assist in the creation and maintenance of strategic partnerships for increased museum 
awareness and community outreach 

• Coordinate audience evaluation initiatives to determine effective marketing strategies 

• Serve on the museum development team 

• Oversee the museum’s digital presence and make appropriate recommendations; 
engage and manage consultants as necessary 

• Manage media contact list  

• Create and send press releases 

• Develop and execute an annual marketing plan, including development of goals, budget, 
identification of target audience, strategies and tactics  

• Develop and execute an annual advertising plan to include all mediums 

• Develop and maintain relationships with the local media to secure in-kind partners for 
various events and campaigns 

• Oversee the development and execution of the annual public relations plan 

• Create marketing reports and analytics on marketing and media efforts 

• Develop and manage budget for marketing and public relations 

• Assist with and support museum events as needed 

Qualifications and Skills 

The Public Relations and Marketing Manager should possess: 



 
• 5-7 years’ experience in marketing, communications and public relations with preference 

for familiarity with the Denver and Colorado nonprofit and cultural markets 

• Bachelor’s degree in Marketing, Communications or related field 

• Excellent organizational skills and attention to detail 

• Impeccable communication skills, both written and verbal 

• Ability to learn quickly and adapt to changing conditions 

• Prior experience with media relations, marketing and/or advertising 

• Strong business acumen 

• Proficiency with Adobe Creative Suite preferred 

• Prior experience with audience evaluation for marketing preferred 

• Advanced skills in Microsoft Suite including Word, Excel and Outlook  

• Must be able to take direction and work independently and as part of a team 

To apply for this job, please submit a resume and cover letter to 
resumes@kirklandmuseum.org. Please, no phone calls or drop ins.  Please include your salary 
requirements in your cover letter. 

Benefits 

Kirkland Museum offers part-time employees competitive wages, paid leave, paid holidays, 
long-term disability, life insurance and an opportunity to participate in our 401(k) plan. 
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